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Executive Courtesy Card No. 281 
Brings Gift Copy of New 
"EXECUTIVE PORTFOLIO" 


Dear Sir: 

Over the years, the idea has gotten around that we're pretty partic¬ 
ular about who subscribes to BUSINESS WEEK ... 


... not that we enjoy being arbitrary, mind you, but simply because 
BUSINESS WEEK is a special kind of magazine ... published for a special 
kind of reader — the management man who holds a position of responsibility 
in business, industry and government. 

Along the way, we * ve alienated lots of housewives ... 
ferryboat captains ... barbers ... basketball players 
and affluent jockeys who don't seem to understand the 
publication is not for them. But they keep sending in 
orders anyway. 

In the last 12 months we turned down 18,818 subscriptions representing 
an income of some $181,308 ~ simply because BUSINESS WEEK is neither written 
nor edited to provide the kind of information they could profitably use. 

Under these painful circumstances, naturally we have a very warm place 
in our hearts for you men of business whose specific interests our entire 
publication is designed to serve. 


So, as a bonus for joining our family of regular readers, we have 
compiled an extraordinary series of reports on major opportunities and 
problems confronting business today. These informative, thought-provoking 
studies, we feel certain will help any executive deal with the realities 
of our complex business world more effectively than ever before. 

The latest edition of our EXECUTIVE PORTFOLIO — pictured on the cover 
— is just off press. It brings you l6 penetrating reports, including two 
that are as timely as this morning's newspaper: "The Global Struggle for 
Steel" and "$5-Billion World Computer Market." No businessman would want 
to miss either of them, or the 14 other reports in this book: 


1. The Global Struggle for Steel 

2. $5-Billion World Computer Market 

3. The Race for New Auto Markets 

4. Eastern Europe Breaks Its Bonds 

5. Now to 1980: Amazing Growth Ahead 

6. Business-Govt. "Cold War" Thaws 

7. Jobs for Negroes: Barriers Drop 

8. Canada Booms - But What's Ahead 


9. Computers: New World, New Tool 

10. Marketing by Computer: Now a Fact 

11. Packaging: Key to the Big Sell 

12. Can Management Consultants Help? 

13. Market Research: Key to Profits 

14. U.S. Business Goes World-Wide 

15. Airlines: Things Looking Up 

16. Public Relations: What It Means 


But executive reports are only one of a score of services in BW's 
big weekly issues. All these, with fact-packed captions for quick skim' 













ming, keep you primed on the whole swift-changing battlefront of business• 


Here is a rundown on what is covered regularly: 


- General Business 

- Business Outlook 

- Washington Outlook 

- International Outlook 

- Personal Business 

- Figures of the Week 

- Readers Report 

- Business Abroad 


- Economics 

- Finance 

- Government 

- Industries 

- Labor 

- Management 

- Marketing 


- The Markets 

- Names and Faces 

- New Products 

- Production 

- Recreation 

- Regions 

- Research 

- Transportation 


As separate "business services," the cost would be at least $200 to $300. 
Yet you get them all in one weekly magazine ~ everything you need for long¬ 
sighted business planning — at a nominal fee of only $8 per year. Not least, 
BUSINESS WEEK is colorful, human — a treat to read. 


Not only does BW save digging through newspapers, general news magazines 
and "services" — BW turns reading from a chore into pure pleasure. 


"Where have I been all this time?" writes a typical 
reader. "The world of inside business you open up 
for us week after week beats fiction forty ways from 
Sunday! Pays off in black ink profits, too." 

Yes, the modest fee you invest in BUSINESS WEEK pays off in dollars more 
ways than you can realize until you read it from week to week as a subscriber. 

"Personal Business," for example. This service keeps feeding you inval¬ 
uable tips on taxes, insurance, household financing — on health, hobbies, 
vacations, retirement plans, cures for 57 varieties of personal headaches. 

Just another of many, many dividends BW has for you. 

Today, as never before, advance knowledge of what’s coming — before it 
explodes in our faces — is business and personal "life insurance." 


BW’s new EXECUTIVE PORTFOLIO comes to you as our 
Introductory Gift with the subscription you truly 
can’t afford to be without. 


Mail in the Courtesy Card today. 


AMG/hhg 


Cordially, 



for BUSINESS WEEK 


P.S. We will be glad to emboss your name in gold leaf on the attractive 
Portfolio without charge as a thank-you for your prompt response. 





Not Everyone Can Subscribe to 


BUSINESS 

WEEK 


It’s Published to Serve 
Your Special Interests 



...we’ll welcome you 
with our New, 176-Page 
Portfolio as a Gift 


as a Decision-Maker... 
















Sxecu/et «e ^a/id 

No. 281 

The Publishers of BUSINESS WEEK are reserving for 



their new EXECUTIVE PORTFOLIO of 16 
Special Reports on Major Business Problems as a 
welcoming gift with a year’s trial subscription to BUSINESS WEEK. 

Your name will be embossed in gold leaf as a thank-you 
for prompt acceptance of this offer. 


(OVER) 




PLEASE PRINT 


ecwliwe 


BUSINESS WEEK 
330 West 42nd Street 
New York, N. Y. 10036 


★ note ★ 

Please print your name as it should appear in gold on portfolio 
— which will be sent promptly on receipt of order. 


I accept your Invitation to receive the new Executive Portfolio 
of SPECIAL REPORTS ON MAJOR BUSINESS PROBLEMS 
as an introductory gift with 52 issues of Business Week at $8. 

□ CHECK HERE FOR $8 SAVING ON 3 YEARS AT $16. 

□ Payment Enclosed □ Bill Firm at Address Below □ Bill Me at Address Below 


BW 


(06-2) 06-H8D 


Name _ 

Company 
Street _ 


_ Title __— 

□ Manufacturer 

__□ Distributor 

City & 

State _ Zip Code- 


Product & Business 


No. Employees 
in Company _ 


Street 


Check □ ONLY if you want publication mailed to Home Address below: 
City & 

_ State _ Zip Code._ 


Subscriptions accepted only from management men in business & industry. Offer limited to new subscribers. 
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